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Reality...
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More Reality...
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Signs You're Serious

Numbers Numbers Numbers

Measurable and Measured
Cost Effective
Funded — for the Long Term







Not best tool for engagement...
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If it's less expensive than
everything else....

. Inexpensive Priced about right . Too expensive

59.9%

(n=151%Y 48.3%*

Telephone

(n=1,309) 36.0% *

Cable/Satellite
(n=1,182 17.8%*

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Source: “Public Opinions, Attitudes and Awareness Regarding Water in Colorado” 2012,
BBC Research & Consulting for Colorado Water Conservation Board



We don’t know much about our
own water use....

Perceptions of Water Use
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Source: Attari et al (2014)



Hard to engage without email...

Utilities' Collection of Customer Email Addresses

w Valid Email Address
Available

w No Valid Email Address
Available*
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data inputs

0@

CITATIONS SURVEYS

1

O

REBATES & \  REAL-ESTATE
INCENTIVES
METERS : WEATHER &
~~~~~ N> CLIMATE
L‘_E WaterSmart
SOFTWARE
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Soclal Norms!!!

e Group behavioris a s
a powerful force on
most individuals
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the home water report

‘Waterinsight Program

@ City water 122 Main Street

Anytown, TX 77002

(% 281.555.5555 (3) info@citywater.com

Your WaterScore

AUG 1to SEP 30, 2015

Nice work, WaterSaver.
Take action to save even more.

Gallons Per Day (GPD)
14 CCF = 250 GPD

NnElch;:lrl: _1 356
vou | 17 -
wasrces NG -: -

Water-saving actions just for you

Selected assuming your home has 3 occupants and a 2,000 to 4,000 sq. ft. yard.

) Log on to correct us!

Potentlal savings If you:

; || Fiil up
the clothes
washer

GALLONS GALLONS
PER DAY PER DAY

DOLLARS DOLLARS
PER YEAR PER YEAR

WATERSMART SOF

YOUR HOME WATER REPORT

THIS IS AN INFORMATIONAL REPORT AND NOT A BILL.

SERVICE ADDRESS: 456 Washington St., Anytown
ACCOUNT NUMBER: 123873124-01

“T-' SIGN UP TO GET THIS REPORT VIA EMAIL:

% citywater.com

Blair Jones
456 Washington St.
Anytown, TX 77002

o Register online. It works!

| was alerted to a possible leak. We were trying to
be more efficient but each month showed we were
using more water...It's eye opening!”

-Lisa P., resident and user of citywater.com

o How much you could be saving
If you took the actions below, you could reduce

your use by 83 GPD. That's $368 per year
in potential savings.

efficient Neighbors [ m cro
Average Neignbors. | 1-: c-o

e Log On

Take the guesswork out of
saving water. See:

« Where you're using the most
» All actions relevant to you
= Step-by-step tips and rebates

cltywater.com

Registration Code: XYZXYZ

GALLONS Zip Code: 77002
PER DAY

DOLLARS
PER YEAR A free sarvice offered by your water utility

and powered by WaterSmart Software”
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experimental process
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experimental process




sample results

Program Start
I
I
I
I
I
500 -
I
I
I
I
> |
5 . 5.4%
o |
C u
2 I
3 | Savings
I
I
I
I
300 T T T T T T T T II T T T T T T
Janl3 May13 Seplé Janl4 May14

WATERSMART SOFTWARE 16



outcomes

5%+ 3X

WATER SAVINGS CUSTOMER ENGAGEMENT

6%

MONTHS & mo. 12 mo. WATERSMART CONTROL

EBMUD Pilot Launched June 2012 Participation in Existing Programs
Cumulative Percent Saved
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Cost Effectiveness Is Important

Conservation Measure $/AF Source

Smart Irrigation Controller Maddaus Conservation
Rebate $1,232 Technical Analysis, 2008
High Efficiency Washer Maddaus Conservation
Rebates $508 Technical Analysis, 2008
High Efficiency Toilet Maddaus Conservation
Rebates $1,958 Technical Analysis, 2008
High Efficiency Urinal Maddaus Conservation
Rebate $550 Technical Analysis, 2008
WaterSmart Software $250-$590 Mcubed Third Party Report
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http://www.ebmud.com/sites/default/files/pdfs/EBMUD_WCMP 2011.pdf
http://www.ebmud.com/sites/default/files/pdfs/EBMUD_WCMP 2011.pdf
http://www.ebmud.com/sites/default/files/pdfs/EBMUD_WCMP 2011.pdf
http://www.ebmud.com/sites/default/files/pdfs/EBMUD_WCMP 2011.pdf
http://www.ebmud.com/sites/default/files/pdfs/EBMUD_WCMP 2011.pdf
http://www.ebmud.com/sites/default/files/pdfs/EBMUD_WCMP 2011.pdf
http://www.ebmud.com/sites/default/files/pdfs/EBMUD_WCMP 2011.pdf
http://www.ebmud.com/sites/default/files/pdfs/EBMUD_WCMP 2011.pdf
http://californiawaterfoundation.org/uploads/1389391749-Watersmart_evaluation_report_FINAL_12-12-13(00238356).pdf
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Analysis by Daniel Brent, Univ. of Washington, June 2012






Thank you!
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